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ADEJUMO ADEKUNLE GBOGBOADE  SPECIALISATIONS

“The Architectural Art Director” Art Direction Software Skills
Brand Visual identity creation CorelDraw
Adejumo is a trained architect and art director, with over a decade Social media content creation Photoshop
of combined experience in both disciplines. He seeks to strengthen Construction Design drawings Adobe illustrator
the connection between environmental design and brand imagery Final Art Creation AutoCad
by creating and enhancing brand dominance in temporary and Design to print Sketchup
permanent spaces. Adejumo seeks to master interaction between Production Design Lumion
space design and brand imagery to create amazing and ATL & BTL ideation and design Keyshot
unforgettable products, spaces and experiences. Twinmotion
Powerpoint

As a natural team player, he enjoys working in teams and \ \ \
organizations where he can learn, improve and create new things 3 D V|Sua I |Sat| O n
have haven't been seen or experienced in the branding and

. Interior and Exterior Renderings
advertising space.

Environment Animation walkthrough

Adejumo is driven and self motivated, ready to go the extra mile and 3d product design Rendering

seeks to out do himself in every task he engages in. He is a true

designer by heart and always seeks to push the frontiers of design I

and user experience where he can. AI’C h IteCtu re
Site Reconnaissance
Architectural floor plans, elevations
Architectural 3ds visualisations
Detailed construction drawings

| was feeling myself that day...



Sorry | forgot to smile during
the photo session....

CURRICULUM VITAE

Contact Details

Address: 23 Lateef Dosumu, Harmony Estate, Ifako, Gbagada, Lagos.
Email: Xtrememist2gbo@gmail.com

Phone No: +234 813 564 0589

Date Of Birth: 12/08/1985

Sex: Male

State Of Origin: Osun State.

Discipline: Architecture And Art Direction.

QUALIFICATIONS

University Of Lagos

Master of Environmental Design Msc. [Architecture]
2008 - 2010

University Of Lagos
Bachelor of Environmental Design Bsc. [Architecture]
2004 - 2008

Nigerian Navy Secondary School, Navy town, Ojo.
West African Secondary School Certificate [WASSCE].
1996 - 2002

WORK EXPERIENCE

Patrickwaheed Design Consult (2011 - 2013)

Adejumo specialized in 2D & 3D Architectural Design & Site
Reconnaissance. He was able to create exterior and interior floor plans,
building sections, elevations, and then translate this information into 3d
images for presentation/construction purposes.

Miliki Living lounge (2014 - 2015)

Adejumo specialised in interior 2D and 3D design as part of the creation
and extension of this bespoke members only lounge. Interpreting brand
elements into spaces, innovative use of building materials, lighting and
finishing were the tipping points of this project.

Ohgee consulting (2015 - 2016)

Art direction, Branding, 2D & 3D Architectural Design, Site Reconnaissance
were the tasks Adejumo handled in this office. He worked on the
development of brands such as Surebet, Jackson, etti & Edu, Clairgold
petroleum, Megawatts and Keyword Christain centre.

Platform Branding (2017 - 2018)

Art direction, Branding development, digital content, 2D & 3D
Architectural Design, Site Reconnaissance, Design to print, Final art, Stage
design and spatial planning. Notable brands worked on are Sigma
Pensions, Aiteo, Nigerian Football Federation, CAF awards, Satzenbrau
and Connect Nigeria.

Leo Burnett Lagos (2018 - Date)

Art direction, Branding development, digital content, Product design, 2D &
3D Design, Site Reconnaissance, Design to print, Final art, Restaurant and
bar Redesigns, Construction drawings.

Brands worked on include Heineken, Gulder, Star, Tiger beer, Goldberg,
Fayrouz, Amstel malta, Malta Guiness, Hi-malt, Nasco Cornflakes, Nasco
sandwich biscuits, Nasco dish/handwash, Brytex, Terra cubes, Lipton ice
tea, Chivita and Pepsi.



HEINEKEN ROOFTOP BAR 1:

PEPSI EXPERIENCE CENTRE CONCEPT DESIGN BOMBAY OUTDOOR BAR PROPOSAL:

HEINEKEN DRIFT PARK CONCEPT DESIGN: SMARTCITY HUB:


https://youtu.be/QSLl05TkrdQ
https://youtu.be/QSLl05TkrdQ
https://youtu.be/QSLl05TkrdQ
https://youtu.be/Fv5iw00ZG28
https://youtu.be/Fv5iw00ZG28
https://youtu.be/Fv5iw00ZG28
https://youtu.be/SWu-YlLm2Hw
https://youtu.be/SWu-YlLm2Hw
https://youtu.be/SWu-YlLm2Hw
https://youtu.be/x_bcP1rf5pI
https://youtu.be/x_bcP1rf5pI
https://youtu.be/hiIFLgQdwLg
https://youtu.be/hiIFLgQdwLg
https://youtu.be/hiIFLgQdwLg
https://youtu.be/VHCAvsbvqL0
https://youtu.be/VHCAvsbvqL0
https://youtu.be/VHCAvsbvqL0
https://youtu.be/VHCAvsbvqL0
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Call 0700sigmapensions

Not for sale to persons under the age of 18.
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1. Heineken Squash Graffiti 3 Pl \ :
2. Heineken Festival design "o A B LT v ; P _ 1 o
3. Star Graffiti wall design " . ' Spicy barbecue
4. Sigma pensions billboard | B gl v
5. Tiger Beer poster 6. Fayrouz table mat ._I_"' ___‘-_ “j = 4 calls for
7. Amstel malta Ultra L ' another round.
8. Devon kings oil poster >
9. Greenwich flyer
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10. Heineken Table talker
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LORD'S

CHOCOLATE GIN

M-l;,!-n
@ n'L®
1'&L

ADD FLAVOUR TO YOUR CITY ; 4
& /.
(DR
e 1
EEmA A A
DAMILOLA el JOHN A s SEGUN
oeoe (BRODA —  ADEWUSI AWOSANYA BN DR. NINI
.S_SH.AGGI) & JOLA (SEAALIHK) WEN! TEMITAYO IvizoBA
.3 AYEYE A A = CHIBUEZE ol &
] _—
A A A’ ) S & A A3

CHAMPIONS
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KEEP MOVING, )t"* E 11. Aiteo Cup 17. Berger paints 60th calender

FAILURES rOUZ S , 12. Lord's Chocolate Gin 18. Maltine New variants
ARE BENDS mwmwm ‘N 13. Lord's achievers award 19. Star Radler BTL
NOT THE END 14. Tiger Beer Graffiti 20. Gulder Table talker

15. Heineken UEFA poster 21. Fayrouz banner
16. Star Radler banner 22. Star Lite poster.
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Nasco Sandwich biscuit
The brief stated was to rebrand the nasco sandwich biscuit to refresh the

preception of the product and gain new customers. The design was
p RO D U CT D ES | G N completed up to print stage and is currently in mass production.
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DISHWASHING LIQUID

Nasco Dishwash and Handwash

The design covered the rebrand of the Nasco Plus dishwash and the beauty
handwash variants. The brief mandated that the brand colours and existing
logo be maintained and the new direction should be trendy and modern.
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Satzenbrau Rebrand Proposal
The design covered the rebrand of the

Sigma Pensions Rebrand

The sigma pensions rebrand was extensive. From

Satzenbrau Brand. The design encompassed a new logo, to a new brand visual architecture,
improving the existing iconic logo while to every single aspect of the brand visually. It
introducing new colours to the design palette. was a 360 design rebrand.

Call 0700sigmapensions

BRAND IDENTITY CREATION
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Aiteo Cup

The Aiteo Cup rebrand was a competition
created by the aiteo petroleum company, which
became a huge sponsor of the Nigerian football
league. The Rise of champions campaign was a
subsidiary of the cup.

BRAND IDENTITY CREATION contd.

Space
0.5 Inches

3x Space
‘ 0.5 Inches

Clear area
from other objects

1*linch  Minimum Size
120 px ofthe logo

Sport Betting, Only with Us
‘ . Red 5%

Green Deep Yellow Red ,f Yellow 5%

CMYK 73/0/100/0 CMYK 0/20/100/0 CMYK 0/100/100/0

RGB 50/205/50 RGB 255/204/41 RGB 237/50/55
HEX #32CD32 HEX#FFCC29 HEX #ED3237 Green 30%
‘ \_/ ‘ e
Black White Black 30%
CMYK 0/100/100/0 CMYK 0/0/0/0
RGB0/0/0 RGB 255/255/255

HEX #00000 HEX #FFFFFF

Paid with Speed of Light
...Sport Betting, Only With Us.
www.surebet247.com

'WINNINGS \§

Surebet Brand Creation

The Surebet brand was one of the first betting
brands in the country and was one time the
largest betting website. The brand imagery had
to depict the sport betting across various sports
and platforms.
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9MOBILE experience center concept

The Updated 9Mobile experience center is a concept to
depict a new approach to spatial use of the existing
experience center.

The prand visual assets remain upalterecl but‘ their use Aiteo CAF awards
is varied to create a new and enriched experience.

Stage Design for the 201772018 Aiteo CAF awards. Images show the 3d design
and the actual final design used for the awards ceremony. The design consisted
3D SPATIAL VISUALISATION

of floor plans, 3d animation and still images and site reconnaissance.



Heineken Premium Outdoor design

Design submission was part of the overarching design
proposals for premium high end restaurants and bars.
The use of new Heineken creative assets and designs
was used extensively as required for the space.

Heineken Drift Park design

Design submission speaks to Modern trade designs for various Heineken
campaigns spread across the year. These vary from formula 1, to UEFA

3 D S pAT | A I_ \/ | S U A I_ | SAT | O N CO ﬂtd . champions league, Rugby and Festive season.




Access Bank ATM design

This are presentation interiors proposed access bank atm lobbies, mobile and
stationary atms. These were created prior to the most recent rebrand.
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Pepsi Reception Lounge

The brief was to recreate the space that would speak to the Pepsi
brand and still cut across as an official reception and lounge
space. Use of the Pepsi colours, font and graffiti were applied
according to the client’s colour palette and taste.

3D SPATIAL VISUALISATION contd.

Access Bank ATM design

This are presentation
interiors proposed for the
miliki living private lounge
located in VI.

The blend of African items
and psychedelic lighting
creates an ambience hardly
seen in lounges in Nigeria.
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Heineken BTL Design

Design submission speaks to Morden trade
designs for various Heineken campaigns spread
across the year. These vary from formula 1, to
UEFA champions league, Rugby and Festive
season.

Chivita BTL

These cover modern trade designs across various chivita brands
which were completed and produced according to design
specifications. From conception to construction drawings.

BTL DESIGNS
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ARCHITECTURAL
DRAWINGS

Miliki Living Floor Plans

This is an architectural first floor working
drawing plan of the miliki living lounge.
The Plan details the different sections of
the layout including circulation spaces
and staff spaces. The plan happens to be
a renovation of an existing space.
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Architect
+Art Director

CONTACT DETAILS

Email: xtrememist2gbo@gmail.com
Phone No: +234 813 564 0589
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