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CAREER OBJECTIVE

A suitable position in your respectable organization where my rich experience, proven expertise and outstanding skills can add value and be beneficial to the overall corporate growth and development.

CAREER SUMMARY

With some recent experience as an Assistant Revenue Manager, Assistant Sales and Marketing Manager, General Management Trainee, Logistics and operations management Executive, Finance Assistant and Business Developer, Financial Analyst. I have also recently gained industrious experience in Hospitality Management doing a General Management development program with Hilton Worldwide. My background includes reducing uncertainty through risk and revenue management; analyzing, measuring, and creating value; networking and expanding for new business opportunities and clients while maintaining current, heavy creative concepts and ideas to drive revenue and value in sales and marketing, conceptualizing and managing revenue generation and operational efficacy drive projects, operating budgets and hotel management.

Utilizing the above background, I have garnered the following core competencies:
  
• Project Management 	• Revenue Management
• Hospitality Management	• Finance Analyst
• Budget Development	• Sales & Marketing
• Management Support	• Business Risk Assessment
• Digital content creation	• Business Development
• Administration Support	• Business Research
• Corporate Finance and Accounting	• Revenue Analysis & Management

EMPLOYMENT EXPERIENCE


Assistant Sales & Marketing Manager

Curio Collection by Hilton Worldwide					2018 – Present


· Contributed to revenue upward drive by adding new key corporate accounts in line with IBT driven strategy of the new hotel, hotel had 9 signed contracts only and as at now over 70% increase – joined hotel at the opening stage.
· Drove for marketing visibility by initiating Influencer Marketing.
· Created strategic and tactical concepts for digital content creation to drive bookings and increase market share thereby increasing the hotel revenue.
· Identified key elements of unsuccessful performance prior to arrival and drove strategies to improve and increase the same.
· Analyzing revenue and driving strategies for best performance of objectives.
· Driven cold calling and increased network of organizations to have IBT and corporate accounts signed and producing.
· Developing and driving new marketing concepts and strategies for client engagement and visibility capturing awareness and ROI on marketing projects.
· Networking for new potential business, prospecting, qualifying and following up for production as per agreement.
· Creating and developing various packages for promotion in line with perceived and researched customer wants and needs for maximum satisfaction and value creation with a focus on results and in line with ADR and volume overall strategy.
· Working with global accounts to drive and push production and increased bookings and room nights to maximize revenue.
· Joined the hotel at the opening stage and promoted our existing brands using creative and evolving Sales and Marketing strategies including digital and conventional methods. Introducing our new offering to the market.
· Developed strategic offerings to build our business base applying my Revenue Management expertise, analyzing budgets, preparing annual budget plans, creating rolling forecast numbers, expenditures, and ensuring that the sales team meets their quotas and goals.
· Constantly researching and developing marketing opportunities and plans, creating demand for our new products by understanding consumer requirements, identifying market trends, and suggesting system improvements to achieve the company's marketing goals.
· Gathering, investigating, and summarizing market data and trends to draft reports.
· Implementing new sales plans and advertising.
· Recruiting, training, scheduling, coaching, and managing marketing and sales teams to meet sales and marketing human resource objectives.
· Maintaining relationships with important clients by making regular visits, understanding their needs, and anticipating new marketing opportunities.
· Staying current in the industry by attending educational opportunities, conferences, and workshops, reading publications, and maintaining personal and professional networks.

 
Assistant Revenue Manager

Waldorf Astoria, Ras Al Khaimah	- 6 Months					2018 – 2018

In this role, I have worked almost in the same capacity as the Director of Revenue and learnt the in-depth functions of Revenue Management.

· Prepared the required reports for Revenue Analysis, including but not limited to the Business Focus data, Regional Yield Premium Reports, Weekly Property forecasts, monthly rolling forecasts, IT pace reports amongst others.
· Created and regularly updated the peak nights tracking report in order to strategize rates and inventory for the future with the Director of Revenue. 
· Worked closely with the reservations department for quality assurance.
· Tactical strategy for quoting rates and did the same for a period for the Groups, Conferences and Events team in order to maximize revenue.
· Carried out other functions as required for Revenue Management as well as working closely with the necessary departments.
· Created strategies to increase revenue for the hotel and implemented it.
· [bookmark: _GoBack]Financial Analysis for the total revenue maximization of the Hotel.


General Manager Development Program ‘Hilton Elevator’

Hilton Worldwide, Transcorp Hilton Abuja					2016 – 2017
Hilton Worldwide, Hilton Kuwait Resort						2017 – 2018

In this role, I have worked in all departments and areas of the hotel in various countries, developing my technical and leadership capabilities.
I have worked on various projects including but not limited to the below:


· Installed Global Labor Management System for labor management and optimized productivity in the hotel while monitoring and tracking performance with all Heads of Departments.
· Achieved reduction of ‘absenteeism’ by 71% hotel wide.
· Improved manpower scheduling by introducing split outlet shifts to increase productivity.
· Achieved 93% participation of Team Survey, introduced ‘social media’ feel of GTMS itself introducing picture taking sessions in Facebook cut out board to increase team spirit.
· Chaired a TGIF project with increase in revenue from N109,318 ($305) from first event to N1,677,495 ($4,680) second event to N5,846,262 ($17,000) third event, still an  ongoing quarterly event.
· Same event mentioned above grew from 70-100 covers in the first event to 400 covers in the second event and 3500 covers in the 3rd event.
· Introduced Live Juice station with incremental revenue of N400,000 ($1,200) average per month.
· Set up social media campaigns and awareness engaging over 160,000 youths per event on the average.
· Chaired project for revenue improvement and overall product quality and service improvement in the Spa to improve revenue close to $50,000 annually.
· Worked on a project in Front Office, researching average check in and check out times in real time and implementing solutions to reduce from 7 minutes to 3.5 minutes to enhance customer satisfaction.
· Worked on redesigning the engineering store to save costs along with the Chief Engineer.
· Worked directly with the Chief Engineer to install time saving software to reduce time to attend to guest complaints.
· Worked directly with the Director of Human Resources, implementing birthday awareness for team members to enhance team spirit and satisfaction.


Finance and Business Development,
HanzMilla Management Consultancy, Dubai 					2014 – 2015

First as intern, and later as a fresh master’s degree graduate, providing the following services:
· Office and administrative support and maintenance.
· Review of viability of projects and investments, and drafting proposals thereto.
· Marketing support to the company to attract African and Middle Eastern clientele.
· Assistance in basic accounting procedures on day to day transactions.
· Met and exceeded required business target.
· Scheduling of meetings between top management and potential clients or partners.
· In the course of the above, learnt stock trading using a dummy software 
· Grew investments in the company to the tune of 800,000 AED ($217,000)

Account Manager									2012 to 2013
The Bold and Beautiful, Nigeria, a non-profit organization

•	Assisted with preparation of the budget and implemented financial policies and procedures.
•	Established and maintained cash controls and reconciled the general ledger.
•	Monitored cash reserves.
•	Reviewed internal controls, reporting systems, and the overall performance of the finance department.
•	Prepared monthly financial statements, quarterly reports and reports on variances.
•	Administered employee files and records in order to ensure accurate payment of benefits and allowances.
•	Advised management on measures to improve business performance and reduce costs.
•	Monitored the financial system in order to ensure that the company's finances were maintained in an accurate and timely manner.

Public Relations & Logistics Executive			                                  2012
The Bold and Beautiful, Nigeria

•	Initiated marketing strategies and coordinated actions to influence the market.
•	Clarified goals and reached agreements in maintaining the interests of all parties.
•	Researched markets to identify opportunities for events.
•	Built and maintained excellent relationships with colleagues and clients.
•	Liaised with clients to ascertain their precise event requirements.
•	Managed the proposal development process and maintained the time-lines for the proposal teams.
•	Coordinated with sponsors concerning size, standards, conditions and timing of research.
•	Secured and booked suitable venues or locations.
•	Compiled materials for event programs and maintained mailing lists for distribution of event calendars.
•	Coordinated venue management, caterers, stand designers, contractors and equipment hire.

Finance Assistant					            				2011
Eutrix Pharmaceuticals Ltd, Nigeria

•	Developed strategic financial plans with department heads.
•	Developed procedure for establishing costs and improving accuracy in business plans and margin analyses.
•	Encouraged strong business relationships with financial managers and principals' financial personnel.
•	Developed successful sales and marketing plans within budget constraints.
•	Assisted in performing all tasks necessary to achieve the organization's mission and help execute staff succession and growth plans.
•	Worked with the President/CFO on the strategic vision including fostering and cultivating stakeholder relationships on city, state, and national levels, as well as assisted in the development and negotiation of contracts.
•	Ensured adequate controls were installed, and that substantiating documentation was approved and available such that all purchases could pass independent and governmental audits.



ADDITIONAL EXPERIENCE


· Sales Executive, Total Wellness General Trading, Dubai,			 2014 
· Digital video content creation and editing
•	Manager, GUO Midas Ventures, Nigeria, general goods merchants, 2011 to 2012


EDUCATION AND CREDENTIALS

· Masters in Business Administration  (Magna Cum Laude)			2015
Canadian University of Dubai, Dubai, United Arab Emirates

·  Masters in Business Administration						2012
Ladoke Akintola University of Technology, Ogbomoso, Nigeria

· Bachelors in Accounting								2010
	(Second Class Honors, Upper Division)                                
Covenant University, Ota, Ogun State, Nigeria
PROJECTS

•	Financial Ratio Analysis and User Decision Making: Case Study of Five Banks in Nigeria

MEMBERSHIPS

•	Professional, Chartered Accountant: Full Member of the Institute of Chartered Accountants of Nigeria (ICAN)

COMPUTER SKILLS

•    Oracle Database
•    Tally ERP, Peachtree, SAGE
•	Windows™: (7™, Vista™, XP™)
•	Microsoft Office™: (Word™, Excel™, PowerPoint™, Project™)
•	Internet Navigation & e-mailing

LANGUAGES

·   English (Fluent)
·   French (Basic)
·   Arabic (Learning)		

PERSONAL DETAILS

Date of Birth 		-	November 27, 1989
Sex 			-	Female
Marital Status 	-	Single
Nationality 		-	Nigerian
Driving License	-	UAE

REFERENCES


1) Mr Idorenyen Enang
Founder, CEO and Chief Mentor, Corporate Shepherds, Lagos; Former Managing Director, L’Oreal West Africa; Former Managing Director, Samsung Electronics (West Africa); Regional Vice President for Africa, World Federation of Advertisers
Tel: +234 803 4035 330, email: idorenyen@gmail.com

2) Mr Ucheoma Nwosu
Project Manager, Shell, Nigeria
email: ucheomabusiness@gmail.com


3) Mr. Etienne GaillIez
Country General Manager, Hilton Worldwide, Nigeria
email: etienne.gailliez@hilton.com
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